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Based on who they are and what they
want and what they know, everyone is
right. Everytime.

William Glasser
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PWC Digital Auto Report. Survey in US, Germany, China
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United States

Special Eurobarometer 495 Many people worldwide don’t have _19%23%
confidence in self-driving cars.
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Question: "How comfortable would you feel using an autonomous vehicle (Level 4)?"
Expectations and concems of connected

and automated driving M Very comfortable M Rather comfortable Ml Rather not comfortable Bl Not comfortable at all
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Research | Automation Survey DO yOU thlﬂk [t ‘S DOSS|b|e
to purchase a car today
that can drive itself?
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= No Don't
know

Fieldwork

September 2019

Publication

April 2020

Survey requested by the European Commission,
Joint Research Centre and co-ordinated by the
Directorate-General for Communication
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opinions containe:

Nearly two thirds of people globally would
not feel safe in a self-driving car.
;3?;;;:3 c c AM Source: 2021 Lloyd’s Register Foundation World Risk Poll Visit the website at Irfworldriskpoll.com §
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PAVE Poll
Active Driver Assistance Systems (ADAS)

“The advantages of AVs outweigh any potential disadvantages.”
Percentage agreeing

100%
58%
50% (o) “Qr
34% l W
0%
All Respondents Respondents with Active Parking Respondents with Lane Keeping
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How to build trust

INCREASED UNDERSTANDING
TRUST AND ACCEPTANCE
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How to build trust

Using Information and Experience to Promote Public Acceptance of AVs
A Behavioral Science Perspective

________Information | Experience ____

Messenger Framing Specific Habit Loops Status Quo
Effects Audiences Bias
Choose Focus on what Conduct Use gradual Focus on
authoritative will be lost if research into  rollout to create proven track
and attractive AVs are not local concerns rewarding habits records
messengers adopted
Choose PresentAVs as  Address local Ensure ADAS Link new
messengers “can’t miss” concerns features features to
based on opportunity directly in produce positive systems already
audience messaging experiences in place
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Born out of a desire to drive
- human adoption of autonomous

technology

EUROPE

A nonprofit coalition
that seeks to

of automated
vehicle technology
for
safety, mobility, equity
and efficiency.
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The road to public acceptance

Public Education Challenge: Knowledge alone doesn't improve attitudes towards AVs; effective
communication is crucial. The future use and acceptance of AVs depends on what is done during
this gradual rollout phase to manage public expectations and promote public trust.

Targeted Education: A nuanced approach is needed, one that not only educates but also addresses
specific concerns and misconceptions head-on.

Information: It's important to consider carefully not just what information is presented but also
who presents it, how it is framed, and whose perspectives are considered.

Direct Experience: Trials and deployments allow people to experience AV benefits and safety
firsthand, improving perceptions (ref JRC Report).

acceptance (ref 2023 JD Power/PAVE Study in US), and avoid the worst effects of status quo bias.

Joint effort: from developers, policy makers, academia and advocacy groups to not

*@;;g only advance the technology but also to engage with the public in meaningful ways.
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Diversify-CCAM: Integrating cultural, geographical &HL‘DWER i
and policy factors in CCAM design 4« SCCAM

Funded by
the European Union

 Methods and Tools that support CCAM developers, transportation planners and policy makers in
integrating social diversities in the design and implementation of future shared autonomous mobility in
all European landscapes.

* Expand the existing knowledge on CCAM social acceptance and willingness to use, by integrating
cultural, geographical and policy aspects collected in 6 European countries, covering 12 diversified local
contexts as well as best practice strategies in CCAM design, development and implementation to
pioneer their fair deployment and advance mobility equity Europewide.

c Join the Stakeholder Community!
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https://diversify-ccam.eu/
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Engaging with European Citizens

PiIOt Sites * Barcelona

* Brno
o * Frankfurt
o * LinkOping
* Nykil
* Modena
* Monheim
* Prerov

* Rhodes

* Tarragona

O ©

* Baix Penedés

* Thessaloniki
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4 SCCAM

Funded by
the European Un

connected * Local laws and regulations.
*ﬂamated CCAM 3
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Diversification Model

D-Tool: support planners in designing inclusive and equitable mobility solutions for urban, peri-urban and rural landscapes.

Diversification Factors

Cultural Factors

* Language

* Mobility cultures (travel behaviours,
needs)

* Innovation cultures

* Work cultures

* Governance cultures

* Sustainability cultures

* Social norms

Geographical Factors

* Diversity in topography (e.g. landforms
such as mountains, hills, and
waterbodies, context-specific physical
barriers)

* Built environment (e.g. urban, rural,
and regional morphology, land use,
road and transport infrastructures)

* Climate and weather conditions
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INFRASTRUCTURAL

Policy Factors

* Heterogeneity of policy instruments

* Political, legal, regulatory, and
governance frameworks across the
studied contexts.

* Policy priorities

* Decision-making processes

* Stakeholders’ engagement and
collaboration

CULTURAL
FACTORS

g & Im

BUSINESS
FACTORS
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Related Factors

Social Factors

* Demographics (gender, age, social
origin, education, income level)

* User experience and behaviour

* Migration

* Accessibility and Inclusivity

* Community engagement

* Digital Equity

Infrastructural Factors
* Bike lane infrastructures

* Mobility coverage

* Incentives

* Funding

Operational Factors

* Fixed, on-demand, door-to-door

* Operation hours (day, night, etc.)

* Digital ticketing

* Information provision

* Mixed transport (cargo & passenger)

Business Factors
* Business models

* Sustainability

* Value proposition

Methodological Factors

* Data disaggregation

* Patterns identification

* Correlation and operationalisation
* Composite metrics
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